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Summary
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20 years experience in land planning and architectural service marketing. Client Identification, Contact and Development; Proposal Creation and Management; Market Research of existing target markets and of potential diversification opportunities; Marketing/Public Relations Department creation and management; Personnel Supervision and Training; editorial consulting and submission.
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Six years experience as managing and writing editor for professional journals.
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BA, MA: Purdue University, West Lafayette, Indiana

Professional Experience
THE MARTIN ARCHITECTURAL GROUP, Architects and Land Planners

Philadelphia, Pennsylvania, 1983-Present

Vice President/Marketing

      Established firm's first disciplined, organized, focused Marketing, Sales Support and Public Relations function; created expanded, upgraded marketing and presentation materials.

Solely responsible for current urban renewal commissions.

Researched and led successful diversification into highly competitive and established Senior Living Community planning and design markets.  Efforts included regulatory research; representation of the firm at senior living trade association meetings; seminar presentations to both local trade association meetings and national conventions; potential client identification, contact and stewardship.

In private-sector residential, senior living and retail development markets, responsible for self-directed prospect development, orchestration of direct sales opportunities by partners and principals along with creation and production of support materials, evaluation of contract opportunities, and evaluation and articulation of corporate credentials.

Instrumental in the expansion of Philadelphia headquarters and Washington, D.C., Dallas and Boca Raton regional offices; instrumental in the establishment and organization of new regional offices in Boston, Princeton, Atlanta, Denver and Chicago.

In first five years, revenues increased from $4 million to $11.6 million; total staff increased from 42 to 122.

PROFESSIONAL BUILDER Magazine, A Cahners Publication

Chicago, Illinois 1980-83

Associate Editor

Writing Editor with residential and light commercial construction industry's then largest circulation and most profitable business journal.  In addition to monthly main-well feature assignments, responsible for special reports on and continuing coverage of construction industry economics, non-residential development and remodeling.  Received award from National Association of Real Estate Educators for main-well insert on "Impact of Housing Industry on Local Economies."

HOME IMPROVEMENT CONTRACTOR, A MacLean-Hunter Publication

Chicago, Illinois 1977-80

Managing Editor

Writing and production editor with remodeling industry's oldest, largest circulation business journal; responsible for researching, writing and lay-out of bulk of news, product and main-well features along with management of design and production.


